
Keep it simple, stupid

When you’re starting out, the media can seem pretty scary with all its super-serious enquiries and shock factor debacles. 
If you’re wondering how to get the most out of PR and get people talking about you and your startup in a positive 
light, give these five tips a whirl, courtesy of KashFlow (a cloud-based software company regularly approached for 

commentary by the media).
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A friendly face is hard to forget
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No budget? No worries!

BUT!
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Forget the what and focus on the why
No-one gives a fig about your new business unless it’s truly life-changing...or you’ve 

invented time travel. In which case, you might attract a bit of attention. 

Approach people expecting them to 
be interested in your launch as ‘news’, 

unless of course you’re Doc Brown.

Try to coax journalists from their desks.

Get a PR agency

This is often the quickest, easiest and 
most successful way of getting the 

word out there about your product and 
targeting the right people.

Google the names of the journalists 
you think might be interested in writing 

about you. Follow them on Twitter, check 
out their LinkedIn pages and see what 

else they’re listed on. Get to know them.

Work out their email string. For instance, if 
one journalist at a magazine has the email 
firstname.lastname@magazine.com, the 

chances are that others will be in the same 
format.

Once you’ve sent them an email or if you 
can’t find out the correct address, call them

Before you call, be sure to practice your 
pitch. Keep it short and to the point and, for 
the love of God, never ever ask them if they 

received your press release!

Work out why people should consider 
your product and how it will help them.

Tell people what problem you solve.

Visit them.

Got Money?

If you’re strapped for cash (but you didn’t 
hear it from us *wink wink nudge nudge*)

Arrange to take them for coffee close to 
where they work.

Demonstrate the passion and enthusiasm 
you have for your business in a neutral, 

comfortable and casual environment - it’s 
the perfect way to establish relationships.

Call your top targets.

Explain what difference you can make for 
people.
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Wait until you can afford to really throw 
some hard cash at an event.

Get the word out by contacting 
journalists and writing about topics you 

have an opinion on.

Have an opinion. If your views are different 
to the majority, that will often generate 

interest, especially if you can explain why 
you disagree with the status quo.

Throw a massive party with cupcakes, 
photobooths and all sorts of other 

hipster business fads. In reality, it’s not 
the time just yet.

Forget that journalists are very busy 
people.

Journalists are people too!
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www.kashflow.com

Journalists in your head:

Journalists in real life:

Once you get in front of them, just treat 
them like real people. Be engaging 

and talk about the important bits first, 
keeping the finer, technical details for if 
they ask about them specifically. Avoid 
blurting out the press release verbatim 

so you don’t bore them or scare them off, 
but equally don’t clam up.

KashFlow is an award-winning cloud-based accounting software company offering flexible, easy to use products and 
services for small business owners. It is widely regarded as a pioneer of the SaaS business model and a leader in web-
based accounting. Articles about KashFlow generated by effective PR activity have appeared in a broad range of media 

including broadcast, national media and online publications.

Also, call the PR agencies of your suppliers. 
Offer yourself and your business as a 

customer case study for them to use. You 
may get invited to speak at events or put 

forward for features this way too.


